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Smart Car
	The smart car used various methods to test the Fortwo car among prospective clients. These approaches were used since the organization believed that the United States market was challenging to be part of it. They adopted different strategies and made changes for the adaptation of the diverse needs of Americans. Social media buzz is one of the smart cars used before launching the car to the market. Such a method enabled potential clients to choose their preferred color before the launch. Setting the list prices allowed the organization to build a market share in a concise while, besides the organization redesigned the car's body and adapted different engineering to meet United States safety standards. Also, Daimler hired Penske Automotive group as a distributor to serve the U.S market.
	Several forces affected the organizations' performance in the United States, leading to negative and positive impacts. One of the huge trends that impacted the organization was environmental impacts. The organization faced a massive loss in fuel prices. Also, the increase in fuel price reduced the demand for ForTwo cars. Technology had both negative and positive effects on small vehicles. Technology helped to increase the power and fuel efficiency in those cars. However, such aspects increased both competition and the prices of cars in the market. The third trend is how the government is convincing individuals to purchase eco-friendly and small vehicles. The state also provided some benefits for individuals driving recommended vehicles. Such action impacted the organization Fortwo cars as it helped the organization to engage more clients. In general smart vehicles have a good platform in the United States market.
	Buzz marketing is a viral marketing plan that focuses on maximizing word of mouth potential of a specific product or campaign. One of the most crucial methods adopted by the organization in utilizing buzz marketing is customer relationship marketing.CRM played a significant and massive role in the promotion and marketing of cars. The company used CRM to make individuals believe that the vehicle is a new generation of vehicles. Also, the organization utilized Edutainment videos on diverse online platforms. Edutainment is derived from two terms that are entertainment and education. In February 2020, the organization released its line of projects through several videos named demo games on YouTube. The videos aimed at spreading awareness about safety and making people laugh. The organization utilized this strategy to create awareness and brand visibility.
In conclusion, the organization has taken advantage of its market research to capitalize on buzz made and showcase its products. The reason the brand could not last long resulted from uncontrolled external forces. However, the brand should adapt trending strategies for it to exist in the United States market. 


